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Abstract
The objective of this study is to investigate the impact of managerial ability
towards firm market value.
The sample of the study is the manufacturing companies listed in the Indonesian
Stock Exchange (IDX). The number of the samples of the company is 284
companies. The managerial ability is measured using Data Envelopment Analysis
(DEA). The firm market value is measured using Price to Book Value (PBV). The
result indicated that the managerial ability has a positive impact on firm market
value, therefore, the owners of the company must be more selective in choosing
manager as a person who manages the company in order to increase the firm
market value of the company. The owner of a company should choose a qualified
and capable manager in order to fulfill the objectives of the company in improving
the prosperity of the owners or shareholders (Suyono, 2011).
Keywords: managerial ability, price to book value, Data Envelopment Analysis
(DEA)
 
 
